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We are Ahold Delhaize, a big family of great local brands. And yet, we 
put all our efforts into being small. Because by being small, we can be 
part of our local communities. We can see the needs of our neighbor-
hood customers and the people we work with, while understanding the 
responsibility of our scale. That’s how we can make a difference.

Having evolved from beautiful family businesses to a family of great 
local brands, we know what our customers expect from us - and we 
know how important healthy and affordable food options are to them. 



group  
highlights

net sales

€89.4bn
2023: €88.7bn 

online sales

€9.2bn
2023: €8.9bn 

free cash flow1

€2.5bn
2023: €2.4bn

dividend 
per share

€1.17
2023: €1.10

net income

€1.8bn
2023: €1.9bn 

underlying 
operating income

€3.6bn
2023: €3.6bn

 operating 
margin

4.0%

diluted income per share 
from continuing operations

€1.89
2023: €1.94 

diluted underlying income 
per share from continuing 

operations

€2.54
2023: €2.54 

own-brand food sales 
(healthy products)

52.4% 
2023: 54.8% 

associate engagement 
score 

78%
2023: 78% 

MSCI
Index

AA 
2023: AAA

reduction in 
CO2-equivalent emissions 

(scope 1 and 2)2 

36%
2024: 2,584 kt

2018 baseline 4,010 kt

reduction in food 
waste per sales3

35%
2024: 3.17 t/€ million 

2016 baseline: 4.89 t/€ million

1 

2  

3 

In 2024, after €2.3 billion cash capital expenditure (2023: after €2.4 billion cash capital expenditure)
The reduction is measured against the restated 2018 baseline: 4,010 kt CO2e emissions. See Sustainability statements for more information.
The reduction is measured against the restated 2016 baseline: 4.89 t/€ million. See Sustainability statements for more information. See Food waste 
performance review for more information on our 2024 performance.
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market area The Netherlands The Netherlands and Belgium

store formats Liquor stores, online shopping Online shopping with a focus on general 
merchandise

number of stores 629 stores 47,000 partners

customer proposition Everyone is an expert. The store for all of us.

market area Indonesia Portugal

store formats Compact supermarkets Supermarkets

customer proposition Fresher, affordable, closer It tastes good to pay so little

market area USA USA

store formats Supermarkets, small urban supermarkets, 
online shopping

Supermarkets, online shopping

number of stores 193 stores 164 stores

customer proposition Dedicated to providing a great shopping 
experience, from food to fuel to pharmacy.

My Giant helps me save money, save time, 
and eat well.

market area USA USA USA

store formats Supermarkets, online shopping Supermarkets, online shopping Supermarkets, online shopping

number of stores 1,109 stores 362 stores 189 stores

customer proposition Easy, Fresh & Affordable… You Can Count 
on Food Lion Every Day!

My Stop & Shop helps me save money, 
save time, and eat well.

The full shop… fresh, local, priced right, 
healthy, great service.

market area The Netherlands and Belgium Belgium and Luxembourg The Netherlands

store formats Supermarkets, convenience stores, 
online shopping

Supermarkets, convenience stores, 
online shopping

Drugstores, online shopping

number of stores 1,276 stores 818 stores 510 stores

customer proposition That is the good thing about Albert Heijn. On the side of life. The best drugstore with the best and 
affordable solutions for Health, Beauty, 
Care & Baby.

market area Greece Czech Republic Romania

store formats Supermarkets, convenience stores, 
cash and carry, online shopping

Supermarkets, hypermarkets, convenience 
stores

Supermarkets, convenience stores

number of stores 613 stores 347 stores 1,770 stores

customer proposition Here, good is for everyone. It is worth it to eat better. Everyday low price.

market area Serbia Romania Greece

store formats Supermarkets, convenience stores, 
hypermarkets, online shopping

Supermarkets, convenience stores, 
online shopping

Supermarkets, convenience stores

number of stores 556 stores 985 stores 14 stores

customer proposition Always fresh, always near, always Maxi. Enjoy your life. Together, for your benefit!
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